CASPER COLLEGE COURSE SYLLABUS

CO/M 1000-01 Intro to Mass Media
	Semester/Year: Fall 2007

	

	Lecture Hours: 3
	Lab Hours: 0
	Credit Hours: 3

	

	Class Time: 8:00-8:50 a.m.
	Days: MWF
	Room: CE 115

	

	Instructor’s Name: Peter Van Houten

	

	Office: CE 106 
	Office Phone: 268-2375

Home Phone: 577-5053
	Email:  pvanhouten@caspercollege.edu

	

	Office Hours: Monday, Wednesday and Friday from 10 a.m. to noon plus Thursdays from 2 to 4 p.m. Other times are available by appointment.

	

	Course Description: Explores the nature and function of the mass media in contemporary society. Begins by examining some major theoretical conceptions of the communication process, concentrating on how communication creates and sustains culture. Other topics include the effects of the media on media consumers, special characteristics of the various media, and public policy issues in regard to mass media.

	

	Statement of Prerequisites: None

	

	Goal: Students will greatly increase their level of media literacy and be more savvy consumers of media and information.

	

	Outcomes: 

Here's what you can expect to learn during our 16 weeks together:

· how the mass media affect life in the United States and other nations,

· how laws, ethics and regulations affect the mass media,

· the contentious and practical issues facing news, entertainment, and advertising practitioners,

· how technology and economics affect the mass media, and

· the history of the various forms of mass media.

In other words, you'll learn about how the mass media affect you and me and other people around us. Lectures won’t be a reiteration of material presented in the book, though there will be ample time for clarification and discussion of difficult issues from the reading based on your questions and concerns.

	

	Methodology: Classes will consist of a mix of lecture, discussion, group projects and video viewings. 

	

	Evaluation Criteria: 

You have a chance at 400 points total, with grades assigned as follows:

90% or better: a minimum of 360 points = A

80% or better: a minimum of 320 points = B

70% or better: a minimum of 280 points = C

60% or better: a minimum of 240 points = D

59% or lower: anything below 239 points = F

Please note: Because I am offering a chance at bonus points, in addition to throwing out the worst of your test scores, there is no wiggle room on these point totals. For example, 359 points is a B, while 360 points is an A. This line of demarcation will not move.
Grading: A Breakdown
3 Exams (300 points)




75 percent

You will be tested four times during the year including a final exam. You can keep the three best scores, throwing out the lowest. This mean if you are pleased with your grade after the first three tests, you can skip the final. The tests themselves will be multiple choice and short answer, based on your textbook and class notes.

First Exam
(25 percent)

Second Exam 
(25 percent)

Third Exam 
(25 percent)

Final Exam 
(optional, see explanation above)

Current Events Quizzes (60 points)


15 percent

If I can accomplish anything this year, it would be to instill in you the morning exercise of reading your local newspaper. If this habit is already in place, you are well ahead of the curve. Over the course of the semester, I will hand out short quizzes asking you questions about recent current events. In all, you will be tested 8 times (10 points possible each time), with you having the opportunity to throw out the worst 2 scores. In other words, you will receive scores on your 6 best quizzes. The questions will come from the first section of the Casper Star-Tribune (front page along with Nation Page and World Page in section A), focusing with national and regional events. You can rely on other media for your news if you choose, though a morning review of the newspaper is highly recommended. The quizzes themselves will be unannounced. 

Participation (40 points)



10 percent

I define "participation" as a set of functional behaviors including active and knowledgeable discussion of relevant issues, careful reading of the assigned texts and related publications, regular and punctual class attendance, the willingness to challenge assertions and to seek clarification, demonstrated courtesy to all speakers, periodic consultations with the instructor, and the habit of note-taking during all class meetings. I see my role as your personal media trainer, and the only way that I can train you is if you show up.

More specifically, I will take attendance each class period. After two absences, I will begin taking off 4 percentage points for each class missed. For example, if you miss seven total classes, you would end up with an 80 percent for participation or 32 points for this section.

I take roll at the start of class. If you are late once or twice, I will add you to the roll; if you are habitually late, I will not include you after the third tardy. Also, I won’t count you as present if you decide to nap through the class.  

Extra Credit
I will invite one and possibly two media professionals this year to talk about their jobs and answer questions from the class. These people are giving up time from their busy days so I want to make sure the classes are well-attended and interested. Toward that end, I will give 2 points of bonus credit to each student in class when each speaker appears. This is assuming, of course, that you actively participate in the process by showing interest and asking questions. I will announce when each speaker will attend prior to the class. Finally, you will be asked to track what media you access over the course of several weeks. This assignment is worth 2 bonus points as well.

	

	Required Text, Readings, and Materials:
· Campbell, Martin and Fabos (2006). Media and Culture (5th edition). Boston: Bedford/St. Martin’s

· A subscription to the Casper Star-Tribune is recommended though not required. You can also use the CST website though note that all articles used in the quiz will come from the newspaper.

	

	Class Policies:
You can only make up a test or a quiz if you have an approved Casper College excuse.

	

	Last Date to Change to Audit Status or to Withdraw with a W Grade: November 2, 2007.

	

	Student Rights and Responsibilities: Please refer to the Casper College Student Conduct and Judicial Code for information concerning your rights and responsibilities as a Casper College Student. 

	

	Chain of Command: If you have any problems with this class, you should first contact the instructor in order to solve the problem. If you are not satisfied with the solution offered by the instructor, you should then take your problem through the appropriate chain of command starting with the department head, then the division chair, and lastly the vice president for academic affairs.

	

	Academic Dishonesty - Cheating & Plagiarism: Casper College demands intellectual honesty.  Proven plagiarism or any form of dishonesty associated with the academic process can result in the offender failing the course in which the offense was committed or expulsion from school. See the Casper College Student Code of Conduct.

	

	ADA Accommodations Policy: It is the policy of Casper College to provide appropriate accommodations to any student with a documented disability.  If you have a need for accommodation in this course, please make an appointment to see me at your earliest convenience.



	Calendar or schedule indicating course content: 
Week




Reading 

Notes

Week of August 27


Chapter 1






Mass Communication: A Critical Approach

Week of September 3


Chapter 2








The Internet and New Technologies






Labor Day (Sept. 3) No class

Class assignment on Sept. 7

Week of September 10


Chapter 13








Media Economics

Week of September 17


Chapter 16

(Exam 1 on September 21)






Legal Controls 

Media log due September 21

Week of September 24


Chapter 3







Sound Recording and Popular Music

Week of October 1


Chapter 4








Popular Radio







Class assignment on October 5

Week of October 8


Chapter 5







Television and the Power of Visual Culture

Week of October 15


Chapter 6

(Mid-term: Exam 2 on October 19)






Cable and the Specialization of Television

Week of October 22


Chapter 7








Movies and the Impact of Images






Fall Break (Oct. 22) No class

Week of October 29


Chapter 8








Newspapers and the Rise of Modern Journalism

Week of November 5


Chapters 9







Magazines in the Age of Specialization

Week of November 12


Chapter 10

(Exam 3 on November 14)






Books and the Power of Print 








Advising Day (November 16) No Class

Week of November 19


Chapter 11








Advertising and Commercial Culture






Thanksgiving Break (Nov. 21 and 23) No Class

Week of November 26


Chapter 12








Public Relations

Week of December 3


Chapter 14








Culture of Journalism: Values, Ethics and Democracy

Week of December 10


Chapter 15








Media Effects and Approaches to Research

Week of December 17


Final exam on December 17 is optional. 

Offered from 8 to 10 a.m. in this classroom
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